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SEO & Traditional Media

According to recent reports, 68% of all ad spending still remains with traditional media.
Combining digital strategies with traditional advertising is critical to navigating new
consumer research and purchase patterns.

Reinforcing your message across platforms
keeps your brand top-of-mind throughout
the consumer purchase journey.

Consider the following two scenarios.

Without Digital Presence
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Consumer Can't Find Consumer Goes
the Business Online to Competition

Consumer Searches
for the Business Online

Company Runs a Traditional
Media Campaign

Company Runs a Traditional Consumer Searches Consumer Finds and Consumer becomes
Media Campaign for the Business Online Calls the Business a Customer

In today's marketplace, a strong digital presence is necessary. A unified presence in
traditional and digital media creates a brand voice that builds credibility, authority, and
trust in the marketplace.

Want to know how successful your traditional
advertising is at driving traffic online?

Compare the times/days your traditional ads run with the
analytics of your overall website traffic. A noticeable lift should
be apparent. This data can give valuable insight into how and
where to invest marketing dollars for the highest return.
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For more information on our digital marketing solutions, check out cmglocalsolutions.com



